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MINISO GROUP HOLDING LIMITED
UNAUDITED CONDENSED CONSOLIDATED STATEMENTS OF PROFIT OR LOSS
AND OTHER COMPREHENSIVE INCOME
(Expressed in thousands, except for per ordinary share and per ADS data)

Three months ended September 30, Nine months ended September 30,
2024 2025 2024 2025
(Unaudited) (Unaudited) (Unaudited) (Unaudited)

RMB'000  RMB'000 USS000  RMB00O  RMB000 USS 000

Revenue 452251 5,796,645 814250 12281320 15,189,757 2,133,693
Cost of sales (2,492,601)  (3,206,573) (450425)  (6.861.558)  (8,442.767)  (1,185,948)
Gross profit 2,029,976 2,590,072 363,825 5419,762 6,746,990 947,745
Other income 5327 354 499 18,025 8919 1,253
Selling and distribution expenses (996.461) (1,429,853 (200,850) (2.518.549)  (3,610,875) (507,217)
General and administrative expenses (236,208) (343,802) (48,294) (654,781) (847,458) (119,042)
Other net income 36,758 34,280 4815 78.454 132,519 18,615
Reversal of credit loss/(credit loss) on trade and

other receivables 13,170 (7.678) (1,079) 9,564 (21,128) (2,968)
Impairment loss on non-current assets - - - (5.104) (16,450) (2,311)

‘17;&]’]: TeUKRaUTENBUANSIATINGE 3 U 2025 93 MINISO

nmadsundassunsnddunadegives MINISO dulunisieiuvusfiududiilenovausse

Ly a

wwaldunisuilaalug o Y990u iwswgiatersualvesdumduiulneg195ia57 91n51890U “5189u
wldunsuslnalvdvesdul 2569”7 iweunslay iiMedia Research 8U31 YUIARAIALATEENALTY

'
v a

onsualvesuiduinty Tnoungsydu 2.718 rudumeay (Ussunar 13.592 druduum) Tudl 2568
LATAIAINATUAEIEAU 4.6211 a1ua1Une U (Uszanad 23.105 a1uaiuun) Tl 2572 Nansgnuannuss
AafumssnNifiuty wnAnmsuslaeflonsysu uazaufmtihmanalulad mMaswansulguslng
Wasuanms “uslaamuiladdu (Functional Consumption)” lug “msuslaamuensual (Emotional

Consumption)”

Weekly News from China

Disclaimer : doyasina Musng Wudeyadildanunasdeyaiivainuats waznmsmeunsteyaiduluiioingusvasdlunislideyaundaulamintu
dinnudasunsAhsinsuneg o ans1sasgussvnidu aghisuReseuluanudsmelalaiiomdstuanmsniyeesifeyatluldliinlaemda



iiMedia Research

0

YUIALAZNITAINNTAVBINAIALATHAGLTID 1 T0E

2022-20294F o E 1§ 4 257 h 3 AR R AN

The market size and forecast of China's emotional economy from 2022 to 2029
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The scale and forecast of China goods economic market in 2017-2029
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Daily Necossities in 2024 The Reasons Why Consumers Choose to Buy Daily Necessities

with IP Joint Name in 2024
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2017-2024 Retail sales of licensed brand goods in China
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