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Sales of Colour Cosmetics
Retail Value RSP - MYR million - Current - 2003-2022
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Sales Performance of Colour Cosmetics
% Y-0-Y Retail Value RSP Growth 2003-2022

5.2%
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2.2 weAnssumsusaniniasuwladluvinliifaaudesnisndndouel BB/CC Cream?

meAuaulRvemdnfugsesuUssnnUnUnsisosuasUSudRIvse BB/CC Cream #lddne
5357 waravludumewies ylingAnssunisudmivesgudadivuiliulisusvasnnifuiagly
503U Aaudaiaes vieuleduuuuid undundnduel BB/CC Cream Winlu BB/CC Cream Jsfiowdu

! 598971 Color Cosmetics in Malaysia, Euromonitor International, May 2018

2 518997U Color Cosmetics in Malaysia, Euromonitor International, May 2018
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gqn’jwamﬁmsﬁm‘%aﬁwawﬂﬁzmv@"uﬂ LLmIﬁmmmé}’aamsmmQ’U‘%Iﬂﬂﬁﬁumﬂ% BB %38 CC Cream
diutu dwaliiuusudiluussuusudsedundidlounsondai BB vie CC cream sanungmann Lyu
nanAaa Silkygirl Magic BB Cushion, Maybelline Super BB Cushion Way Beauty Maker All in One
Blemish Balm Cream Gsilsnangomien
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ganTneNanusinIad1e19 (Color Cosmetics) wavans1venailugall 2555 - 2560

% current value growth

201617 2012-17 CAGR 2012/17 Total
Eye Make-Up 38 39 209
- Eye Liner/Pencil 57 50 276
- Eye Shadow 46 40 214
- Mascara 34 38 206
- Other Eye Make-Up 0.1 03 1.5
Facial Make-Up 49 4.1 220

| - BB/CC Creams 18.7 16.9 118.0 |

- Blusher/Bronzer/Highlighter 09 14 74
- Foundation/Concealer 5.0 4.0 21.7
- Powder 42 3.7 19.9
- Other Facial Make-Up 1.7 2.7 14.0
Lip Products 7.2 5.7 32.0
- Lip Gloss 78 7.1 409
- Lip Liner/Pencil -1.4 -08 -38
- Lipstick 74 54 30.0
- Other Lip Products - - -
Nail Products 1.3 12 6.0
- Nail Polish 1.3 1.2 6.1
- Nail Treatments/Strengthener - - -
- Paolish Remover 07 06 29
- Other Nall Products - - -
Colour Cosmetics Sets/Kits 3.0 48 263
Colour Cosmetics 52 45 246

Source:  Ewromonitor International from official statistics, trade associations, trade press, company research,
store checks, trade interviews, trade sources
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®> Gen-Y Shaping Up Beauty Shopping in Malaysia, https://marketingmagazine.com.my/
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gonIMU18FUAT 1YW Fenty Beauty by Rihanna #13 Sephora 1Judesn1ediningusiiiesifed 13e
s a o 14 a | . . @ o 1 a 1% 1 1
LUSUALATOIEN19191090U 19U Dida, Madu Cosmetics wag So.lek ATN1331MUI8EUAHIUYDINTS

poulau 019 FashionValet, Lazada and Shins, Sephora Wag HERMO

FASHIONVALET SEPHORA
HERMO

| a ° fa & aa ~ = =
Fosemainniaddioneeulaunduniouvesrinadvasanlulagiude Sephora @il
didrguivledind 500,000 aw d@3udeen198us liun FashionValet, Lazada and Shins wae

a

CupoNation udunaineeulaiiiiunisansinn gnAives Sephora dulngidudvdsdndiusosas
89.5 uavdweseray 10.5 lusunguergvesgniraiuisadanguls 4 ngu lawn (1) generation-Y &adl
91g321I19 18-24 U Anludndiudovay 46.3 (2) nqueny 25-34 U Anludndiuiosay 44.6 Faungu
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% Breakdown by Value Current 2012-2017 { = ° i a A
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100%

Wntesfiedosay 54 : 46 (Yoyal 2561)

90%

so% \ilesshedufiniosdrenangu mass 1Wuil
70% Foan15lunainseiunatwarans Snwe
::u: Feflin3osdrenanainnansUszinnang
M,,; Swnherlunududuandne Feiilng
30% Tonamsivlaléisy wenand wusus
o winsdrenslunguil 817 Maybelline,
1:: Silkygirl, Revlon wag L’Oréal Paris 8914
2012 2013 2014 2015 2016 2017
B vass Premium

AR Y ﬁ“[,u ANSeDNNAN S "Vﬂ'Vi 1 ‘ Brand Shares of Colour Cosmetics
‘ % Share (LBN) - Retail Value RSP - 2017
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, - o , o Maybelline ] 14.9% v
wdesesdionngy mass fwer T
AnsaanaIndtal@eludadiunias o — ss% A
NIINGFULATIAID1INGUNTIHgY  AvON Color — “1% v
golulussey 3-4 Udnqugn = — are A

“ o A o v Mac || 4.1% A
Wesnnszdumimiiansnsadudios — e
17 (affordability) wagm@olanaly  awewy p— 4%V
(availabitlty) Bobbi Brown | ] 3.0% A

Shu Uemura | | 2.7% v
LUSUALASDIE1D19NIASDIdAdIW  Shiseido - 24% ¥
[ 1 L. & [ | 2.2% v

natagegaluuiade lawn
. - , Mary Kay | 2.0% A
Maybelline lagildyuudnatn - o A
So8az 14.9 a1uN1028 Silkygirl  he sody shop - 5% A
Seyay 7.9, Revlon Spyay 55  TheFaceshop - L5% A
P | Clini [ ] 1.4% v

way Avon color $a8ay 4.1  d7u R
. | . o Beauté de Kosé [ | 1.4% v
WUTUANGY mass WusUA M - e A
AMAILILTIAB NYX Others I 315% A

A Increasing share W Decreasing share == No change
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AIsdIeNguNTleY Ml Estée Lauder Souar 3.6 Mac Seuas 4.1, Artistry Segay 3.4, Bobbi

Brown 588a¥ 3, Shu Uemura Saeay 27, Shiseido Saway 2.4 way Lancome Saway 2.2

winfansanluniudeniiases
AAINATWUIIUTEN L Oréal
(M) Sdn Bhd 1Huuienid
drunUinainasgaluniaiie
Amdudndiu Souay 24.8
wusualuede L'Oreal #ifl
drutreligondinuigves
L’Oréal (M) Sdn Bhd t#iuls
lawn Maybelline, Lancome
way L’Oréal Paris  U3¥mau
fiflduutmainsosaan laun
UT¥N Estée Lauder Cos Inc
ASBINAIANSREAY 132
Alliance Cosmetics Sdn Bhd
Spway 7.9, Revlon Inc. So¥
ay 5.5, Shiseido Co Ltd $ou
ag 4.4, AVON Cosmetics (M)
Sdn Bhd., Amway (M) Sdn.
Bhd. 1Hudu

ee

Company Shares of Colour Cosmetics
% Share (NBO) - Retail Value RSP - 2017

L'Oréal (M) Sdn Bhd

Estée Lauder Cos Inc

Alliance Cosmetics Sdn B...

Rewvlon Inc

Shiseido Co Ltd

Avon Cosmetics (M) Sdn B...

Amway [M) Sdn Bhd
Cosnova GmbH

Mary Kay (M) Sdn Bhd
Chanel 5A

Rampai-Niaga Sdn Bhd

LG Household & Health Ca ..

Eosé (M) Sdn Bhd
Cosway (M) Sdn Bhd

Mu Skin (M) Sdn Bhd

AmorePacific Malaysia Sd...

Kanebo Cosmetics Inc
Coty Inc
Elizabeth Arden Inc

Others
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13.2%

T9%

5.5%

4.4%

4.1%

3.4%

20%

15%

15%

15%

L4%

1.0%

0.4%

03%

0.2%

231%

Jagduiiasesdrorenilanusunineluda@ediuiunils 819 Mistine, RAD Cosmetics, Mille,

q

Passion Ville, Cathy Doll, Pop Me, Estro, PAPONK, Srichand, LOCEAN, Ruen Rom, Beauty Buffet Wag
XCUTEME Wudu lasdrulngindinardndinuielaguisn Parkson Unlimited Beauty Sdn Bhd

Faduusenlungu Parkson Corporation Sdn Bhd 138914 Parkson  sinnfugsiadiuanusedudimiie

w3asdens ludodu PlayUp wag PlayUp Advance Uaqdull 2 @1v1 Tusing Fahrenheit uae Berjaya

Times Square wazagsenInulaavlvidn 2 a1v1luving Paradigm Mall Johor Bahru wag 101 City Mall

PlayUp Advance satiudrnieiniesdrensiiluwusudnigludseimanazindinnussmeuauieide

loua Uu nmd ne Buleili@e WJundn Tneuiema dndua3esdranandn 150 wusudldiuwusud



Mistine Utd1lnauTen Mistine Marketing Sdn Bhd  @15ulusus Baby Brite, Cathy Doll kag Ruen
Rom danlagusen Karmarts Malaysia Sdn Bhd
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U1 T34 1SO 9001, 9002, hazu10331U GMP (Good Manufacturing Practice) ﬁgmﬁwadﬁuﬁﬂ
w3esdIening i miiglunadefe andnvaindvesdudineluatenifuilanuiade

A midunseusy sUuvundnduefinuvainvany s1unssERuTIAdenndesiunaugnAngy
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BEAUTY BUFFET

PLAY UP

#beautywonderland

AudiaTesdrensineineeudalud PLAY UP by Parkson
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PsnsdmineiniesdioUssinnuiduddudnilngdussiafuanuuuiiind (Store-Based
Retailing) Antludndrudosas 74.6 luswauiuvadu (1) Sudvaniisimienissdiensdasaney
¥puaz 14.6 19U Sephora Way PlayUp 7i9ns1minein3esd1e1avansnusus wariumvesususuias
WUSUALDY (monobrand specialist retailer) (2) Euneenaslaifidvansaivniosas 26.3 wu Watson,
Guardian (3) eassnauAdesas 32.1 uasswdmvanadelnl (guilesunin lawesuin) Sovas 1.8

Huneeuazndndusigunmieindudemsiinaiulnguasinnsveiensind i audn
aosdionadfiuduunn Ineiinsundiasesdronsiilfuiisensuluseduaina 819 Essence, Catrice,
Bourjois k@ Physician Formula 1313 mitesuy exclusive vivatanigluiuenluasaudgiied vinl
FadrunnsasesmaramsinAsesdetesiuvseiuunltuiiuty Tnoenzaiesdo1sUssian mass
919 Za, Silkygirl, Maybelline and Revlon

$ruA1UdnUsziny Monobrand specialist retailers Aflwualiuldsuaruilonainduslnaly
84 A &Y ' o A ¢ A ) a2 vo = a X
Wa@eLiinTy Melupaiangd mass wagnidlen wusuanIesdesiiluginainuasioanungiiuiy

Y

Tutlagdu laun Innisfree, NYX, Mac, Bobbi Brown, Nars k&g Shu Uemura

dmsuteannsaruanuuulafiningiu (Non-Store Retailing) Anidudndiudosay 25.4 lnely
Srnutdidngilunismenss dutemesuladdndudndiuiivssosay 0.5

16% W Hypermarkets

12% W Grocery Retallers 1 8% ¥V Modern Grocery Retallers
P Py

03% ¥V Supermarkets

74.5% A Store-Based Retailing 32.1% W Mixed Retailers 32.1% ¥V Department Stores
P ° °

263% A Drugstores/parapharmacies

40.7% A Non-Grocery Specialists 40.7% A Health and Beauty Specialist
Py P

Retailers 14.4% A Boauty Specialist Retallers
S

249% W DirectSelling
—_——
254% V¥ NoniStore Retalling

0.5% A Internet Retalling

A Increasing W Decreasing == No change
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nguuneiigItesiunIsiIAuganIsuIdl Andnung wavlavanUsenduiusHan S
wTedd1e vt aleivateatumeiu wilingsvilvunans Aieadeas taun Guidelines for Control

of Cosmetic Products in Malaysia, Control of Drugs and Cosmetics Regulations 1984, Poison Act



1952 #aagnreldn1saifiuguavas National Pharmaceutical Regulatory Agency (NPRA) N5¥#339
aqﬁqim?jsﬂ%aﬂﬂﬂLaL%ﬁl

1%
¥ o S

Yarnuandfgneld Guidelines Ananiiinsil

[ a

® ndnLAT83d1979 (manufacturer) 9£A0IANINTFIUNITHENA 1N Cosmetic Good

54

Manufacturing Practice (cGMP)

o UidnfintindndusiinIesdrenaundminslunatauna@enieiFonin Cosmetic
Notification Holder : CNH) azdioafluuidniisndslusniade uasildninauonslunadeitunsdeuls
fumisnuasngdougsia (SsM) Taasdurdeliiduidwemdniamifld uagnihiirasuiinvoues
CNH Tidfey o7

o uifuRnvoudenuamaud aulasnsis uazanUstlevisng Anandeuundniu
sasnsadunsSenauaudnlunsalidminiives NPRA SfdldSonaududn

O M15ANIUNITIALES (notify) sie Director of Pharmaceutical Service (DPS) fioufia
YrdmIesnsiniiendnsaeaiasdronslunnaids Iag UTEMAYNI1a131509A139 (Notify) 130
aangifeudu NPCB H1udoeni19voulatd1uszuy NPRA Quest Tutiuled w09 NPRA

(http://npra.moh.gov.my.)

o & A 9 v v a o ¢ av Y a 4' ° & 1% a o ¢
vl lunsalnl CNH Ldldidwemdndae usdndnanasesdieneiidudivewandousi
wfpuimitlsdansudIua (Letter of Authorization) lrunuSenguidniesangileudumiu NPCB @9
N159AudenaninIvziiony 2 U wagdoagliiu 1 Weounowiununeny Asssutlenlunisudsanamedau
50 SafnsipduAN
® 9Na1IM199 NNe1T0NlElun199ALIIAU NPRA 92A09lnan1w183ngwazn1wuad 1ng
I3 = Y 1Y) = .
MNUUAITUUALIINATYIBUILABINNITIUTDY (endorsed 138 authorized)
® dulsznouvenasotdronazfeslilidiunanvesasivnnvualily Poison Act 1952 uag

Lifidudsznaud ansiiuys a1snses UV uenmiieainiimuualilunianuinves Guidelines

=

o AndndiaTesdrorslialunsananoasinaunIe e ndefassnanulunisinuilsa

(medicinal nature)

[ 1y 4 dl' o 2 I3 .:4' ) 1 [P=]
e nislawaysznduiusiasesdietazaeadulyauwuinieidmue wu ldinisuansgy
a A a & ) A o & A & o a v a ¥ | a v
ANTY/ARD/AFUIVDILNNG LAAVNT NIV UALNNEG TTUNITWULUNAUAT AT OLILANITLAIN18LA LA
ARNEARINUYARINTNNNITUNNG (YAN11) DeirTesilounnd nieegluaniuniieitesdunis
Snwmervianinisunng  LifidennuviesunmindasiefasssuasusssuvesUseina ac

6

®  N15ANAAINKARNN U

v L3 k'

O amnvamdndudivziendunwdinguiar/mien1wuag
O seilvenaninmiuazAuanURlunslda (function) 38M5LY (instruction) uazdiuwey

e (full ingredient listing) Taaisesasuainunnlumtesmuivinvesusazdiunan Ussimnanugn


http://npra.moh.gov.my/
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v
a I ) LY )

Yolloguaztayasinsoves CNH  dmilnv3edunnsussy  vuneaunisudn (manufacturing batch

Y

number) Jundnvzoiununeiguemandun Jamisszinluiiay

o sumsAud/nguduifidaidundnisiedesdens laun

O Creams, emulsions, lotions, gels and oils for the skin (hands, face, feet, etc.

Face masks (with the exception of chemical peeling products)
Tinted bases (liquids, pastes, powders)
Make-up powders, after-bath powders, hygienic powders, etc.
Toilet soaps, deodorant soaps, etc.
Perfumes, toilet waters and eau de cologne
Bath and shower preparations (salts, foams, oils, gels, etc.)
Depilatories
Deodorants and anti-perspirants
Hair care products
hair tints and bleaches
products for waving, straightening and fixing
setting products
cleansing products (lotions, powders, shampoos)
conditioning products (lotions, creams, oils)
hairdressing products (lotions, lacquers, brilliantines)
Shaving products (creams, foams, lotions, etc.)
Products for making-up and removing make-up from the face and the eyes
Products intended for application to the lips
Products for care of the teeth and the mouth
Products for nail care and make-up
Products for external intimate hygiene
Sunbathing products

Products for tanning without sun

0O O O O O O O O O o0 o O OO o oo o o OoO OoO OoO o oo

Skin-whitening products
O Anti-wrinkle/anti-aging products
o sensdudilidninduendesdiens Téun
O Slimming Products
O Eye preparation packed in eye dropper bottle/container or spray form

O Sexual enhancement product (leave-on product applied on genital part
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7. wanmumslaeaiedmiugussneunisivg

Ausznoumsingansanarmiusiinsgsialunual@els lngriunsdavuiensangsiauuy
msiefaiugud (knock door) vienisidnTnnuwansduAlunale Falauningidesiuniesdians
TRgRNILRagIIUY 8197

® ULAAIAUAT cosmobeaute Malaysia 4alag UBM Malaysia tluiszdmndlugaafion
n3nNgIAN & Putra World Trade Center ST n LR UAUTEIIN 7,300 A19199S HIRIRE Y
NuUTENIN 270 VSN nlulszimesesas 30 uazdUssinaiosay 70 o7 @salus Ju laniu
nmald Gy Ine Sulaiide wesudl 80d leusa wazweninld ddwaudidndonenanuuszana
15,000 A santulssinAsazansnalssng enit deelud Su lduu Sulailde

® 31U Beauty Professional 38 Beauty Business dnlag GLOW Exhibition Management Sdn
Bhd (Huvszsmndlutiafeuiiuna o Putra World Trade Center Sfufinsuuansdudiussua
7,000 M919Rs TEnSImuUsEIn 188 US¥n anlulseinasesay 55 wavieUssinAsesay 45
0 i mald limiu dealud u Ine eomnsids Wiuaa 013 alawesuaus au lWuaud guu
ansgoiin uazlneddnuditndouvunulszana 9,000 au

® 31U Beauty Expo tTusunanaduauszianiiana 1A309d19194ATAUAIAIINIINAIN
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