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Notes: Survey by Yano Research Institute

1. Merchandising refers to the rights to use a ch 1 Hached to a products; the market size is calculated based on the retail value.

2. Licensing refers to the rights to use the character for publication, advertisement, etc. The market size is calculated based on the
contract amount.

3. The values for FY2023 are the forecast.

i :Yano Research Institute Ltd. “Character Business in Japan: Key Research Findings 2023”
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Character Business Market Size Transition

(Hundred million yen)
35,000

30000 26,969 27,464

26,396
o |_anige IS0 e gnme  oesew  Mms B0 ki OB

Fr2013 Fy2014 F2015 Fr2016 Fr2017 Fr2018 Fr2019 Fy2020 Fy20e1 Fre0e2 Fre(es Fre0e4
(Forecast)

Notes: Survey by Yano Research Institute
1. The market size of character business is calculated as a total of merchandizing and licensing.

2. Merchandizing refers to the right to use a character attached to a products. The market size is calculated based on the retail value.

3. Licensing refers to the rights to use the character for publication, advertisement, etc. The market size is calculated based on the contract amount.

4. The value for FY2024 is the forecast.

i1 :Yano Research Institute Ltd. “Character Business in Japan: Key Research Findings 2024”

a4 = = % I3 sal vo 1 a  a o ea "
*2 Uil wwamnmswaukaudonnedinistdnusawmesnlasunisauasedasdnslunsndduniatayay (1P
Content") dmsudasnee) 1w szl 1 Jeg wavuaflens easrenels

Wil 2/5



Avansaaunud

§3NIABUNUA VUANTINETOAIIY TALe
uazides vuinnaavesgsnateniludiuie 12.42
Uy (Useana 2.98 dua1uuv) Usenaunieg
ABUWUATIALD (LU ANeunT S18A15NTYiAY wag
1Y) 59.1% AoUATEANN (WU nilde Tase uay
unAulunidsdoiun) 34.5% wazAounumLdes
(LU INALUAZIIENITING) 6.4% ABUNUARELATY
sy InaINAIun/granileldiudonateyszian

Y A a a

(multi-use) ABE1NIU HIRAUNNDDAVANTUNAINY
& =

Y
'
=

vieisrusdvanslviiudeduiilomeuniunay
yi3osngluunaniosurasnuies usadaluandari
AouMUALiD LU TYIBAvEANSIR B auNS Ty
F0IN1I6199 finainnate iy 5180150l
wanvlesusaula wiuuglsy iy AuAl wavnis
sadleruiguraiesiuilonszfuiasugialuniinig
og19l5Amu man multi-use lugiudnsegluszes
Wawr Tul 2564 Yuranana multi-use Ayaen
2.9304 a1uauLeu (Useunad 703,300 a1uun)
Tuvuzfinana primary distribution lyar 9.5686
audueY (Ussanu 2.3 Suauuv)
n13sluniusiing (partnership) Avudnguuuy
nilsvosgsRanounud Tngudinluiusinsass
AugnssuNiioadisnusndedeudiiuduiiio
aanu wAn wazdndiviig Faenadadimineniu
YBINNVBINULBY 13807193 UT W weeelunTel
fiFeansvinsmaralusesuginelusissemafls

Marketing Report From Tokyo August 2024
Tag driinaudusaiunisilusedszma s ngalaiien

Breakdown of primary distribution market (2021)

Database information
2230 billion yen
2.3%

Original Internet Text-based content
7729 billion yen
, 81%

540.5 billion yen
- 56%
Magazines

581.3 billion yen
61% Video content segment|
Text-based content 5600.4 billion yen
3305.6 billion yen 58.5%
34.5%
Newspaper articles Primary distribution market
1,119.2 billion yen 9.5686 trillon yen
11.7%
Original Intemnet aucfio-based content Game software

322 billion yen 1,779.0 billion yen
0.3% 18.6%
Radio programs
163.2 billion yen

1.7%
Music
467.2 billion yen

Original Internet videos
841.3 billion yen
8.8%

Satellite anci cable

Audio-based contart 1613 1b %‘2” ey broadcast programs
66026 billion yen— Videos 4206 billion yen
6.9% 155.4 billion yen 4.4%
16%

(Source) MIC Institute for Informatlon and Communications Policy
“Survey on Media/Software Production and Distribution”

Breakdown of multi-use market (2021)

Mﬁgazines Database information
1007 bilion yen gsabilonyen
Newspaper articles ~ 3.5% 0% Movies

146.6 billion yen 619.5 billion yen

21.3%

264.2 billion yen
9.1%

Text-based content
991.0 billion yen
34.1% . Terrestrial TV programs
Comics Multi-use market 4530 billion yen
394.1 billion yen 2.9304 trillion yen 15.6%

) Video content segment]
Radlio prograrms 1773.2 billion yen
11.9 billion yen 61.1%

0.3% :
Audio-based content
139.1 billion yen !
4.8% 127.2 billion yen Satellite and cable TV

4.4% Videos broadcast programs
’ 2657 blllon yen 4350 billon yen
9.2% 15.0%

(Source) MIC Institute for Information and Communications Policy
“Survey on Media/Software Production and Distribution”

flan - Ministry of Internal Affairs and Communications
“White Paper Information and Communications Year
20237
https://www.soumu.go.jp/johotsusintokei/whitepaper
/eng/WP2023/pdf/01-chapd_sec3.pdf
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1. Yano Research Institute Ltd. “Character Business in Japan: Key Research Findings 2023”

https://www.yanoresearch.com/en/press-release/show/press id/3292

2. Yano Research Institute Ltd. “Character Business in Japan: Key Research Findings 2024”

https://www.yanoresearch.com/en/press-release/show/press id/3569

3. Ministry of Internal Affairs and Communications “White Paper Information and Communications Year
2023”7 https://www.soumu.co.jp/johotsusintokei/whitepaper/eng/WP2023/pdf/01-chapd sec3.pdf

4. Ministry of Economy, Trade, and Investment “Designing Content Business”

https://www.unijapan.org/producer/pdf/producer 304.pdf

5. Vuleddninnudsasuasugiandia Digital Economy Promotion Agency

https://www.depa.or.th/storage/app/media/file/20230912press-conerence-digital-content-20221.pdf w117 4/5
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