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https://www.eximpedia.app/blog/the-best-way-to-find-the-home-decor-importers-from-india
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® How India’s Home and Interior Market Skyrocketed to $29.5 Billion—Top Trends Driving the

Boom, Indian Retailer, 2" July 2024 www.indianretailer.com

® |ndia Home Decor Market Report by Product Type, Imarc www.imarcgroup.com
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